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Background  
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• Information overflow vs need to provide transparent 
information 

 

• People can only make optimal financial decisions if 
they have access to relevant information 

 

• How to make sure that people receive information 
that is relevant to them and to overcome information 
overflow? 

Motivation 
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• Possible solution: provide information tailored to 
personal situation 

 

• Aim: get people to look into their personal pension 
information (...and subsequently take action) 

 

• How? 

o Trigger (previous research) 

o Navigation phase (this study) 

o Content 

 

 

Tailoring and behaviour 
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Controlled field experiment to test the effect of age-

specific tailored pension information on navigation 

behaviour 

 

Navigation behaviour: Where did participants click at 

while going through pension information? 

 

Research set-up 

16-10-2017 Milena Dinkova 5 



New employees (of companies that are customers to 

the insurer) who received information about their 

workplace pension scheme for the first time 

 

 

 

Who participated? 
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• Mail with invitation to login to digital pension 
environment to look into pension information: 
identical for everyone 

 

• Random assignment by redirecting to a different 
pension information version 
o Generic version 

o Tailored pension information by age: 

 Three age categories (young, middle, senior) 

 Young: 18-34; middle: 35-54;  senior: 55+  

Experimental set-up I 
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• Defined goals (differed in relevance per age 

category) 

o Know how pension is arranged 

o Know whether on track with saving for retirement 

o Be aware of choices available within pension 

arrangement 

 

• Starting point for tailoring structure of pension 

information  

 

 

 

Experimental set-up II 
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Tailoring: level 1 (page) 
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Tailoring: level 2 
(heading dropdown text) 
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Tailoring: level 3 (final 
page) 
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Operationalisation 
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Operationalisation 
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Operationalisation 

16-10-2017 Milena Dinkova 14 



o Total sample: 8767 individuals 

o 346 employers 

o Gender: 28% is female 

o Average age: 43 years 

o Marital status 

•  44% are single 

•  51% are married/registered partner 

•  5% cohabiting 

o 5% logged in => participated in experiment 
 

 

Overview Data 
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Overview Data - goals  
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Overview Data - goals 
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Overview Data - goals 
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Tailoring effect per goal by age category 

  Goal: arrangement Goal: choices Goal: on track 

young -0,054 -0,068 -- 

(0.101) (0.102) -- 

middle -- -0,113*** -0,045 

-- (0.0688) (0.0726) 

old -- 0,529*** 0,610*** 

  --  (0.104) (0.1082) 

Note: s.e. in parentheses; 

 *** p<0.01, ** p<0.05, * p<0.1 
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Tailoring effects 
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• Knowing pension arrangement: 

o No tailoring effect for young participants 

 

• Being aware of the choices available: 

o Positive tailoring effect for senior participants 

 

• Know whether  on track: 

o Positive tailoring effect for senior participants 

 

Conclusions 
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• Senior participants most susceptible to tailoring 

structure of pension information 

 

• Young and middle-aged: more resistant 

 

• And...logging in is still the largest hurdle 

Conclusions 
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Structure generic version 
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Structure young version 
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Structure middle version 
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Structure senior version 
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Start page - generic 
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Start page - young 
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Start page - middle 
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Start page - senior 

16-10-2017 Milena Dinkova 33 



Results  
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VARIABLES login log(time) 
events/minu

te 

Pensioncheck 

and/or 

Pension123 

Goal: 

arrangement 

Goal: 

choices 

Goal: on 

track? 

                

young generic -0.003 0.088 -0.076 -0.081 0.088 0.125 0.080 

(0.008) (0.260) (0.366) (0.095) (0.097) (0.101) (0.102) 

young tailored -0.003 0.005 -0.175 0.006 0.035 0.057 -0.279*** 

(0.008) (0.241) (0.353) (0.088) (0.085) (0.087) (0.073) 

middle generic (base) 0 0 0 0 0 0 0 

(--) (--) (--) (--) (--) (--) (--) 

middle tailored -0.001 0.245 -0.470* 0.086 -0.295*** -0.099 -0.042 

(0.006) (0.204) (0.247) (0.070) (0.053) (0.068) (0.072) 

old generic 0.029*** 0.376 -0.466 0.032 0.029 0.083 -0.063 

(0.011) (0.293) (0.336) (0.110) (0.107) (0.102) (0.105) 

old tailored 0.019* 0.288 -0.157 0.073 -0.279*** 0.611*** 0.546*** 

  (0.010) (0.306) (0.413) (0.103) (0.058) (0.076) (0.079) 

Observations 8,765 448 448 448 448 448 448 

R-squared 0.059 0.270 0.239 0.237 0.328 0.294 0.289 

p-value ( young generic=young 

tailored) 
0.9456 0.7446 0.802 0.4009 0.5955 0.5051 0.0001*** 

p-value ( middle generic=middle 

tailored) 
0.8492 0.2305 0.0585* 0.2206 0.0000*** 0.1475 0.5637 

p-value (old generic=old tailored) 0.485 0.806 0.4708 0.7541 0.0015*** 0.0000*** 0.0000*** 

Robust standard errors in parentheses 

*** p<0.01, ** p<0.05, * p<0.1 



Results - 
covariates 
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VARIABLES login log(time) events/minute 

Pensioncheck 

and/or 

Pension123 

Goal: 

arrangemen

t 

Goal: 

choices 

Goal: on 

track? 

male 0.010* -0.022 0.115 0.056 -0.140** -0.120* -0.108* 

(0.006) (0.165) (0.211) (0.067) (0.058) (0.062) (0.063) 

Marital status = 2, 

Married/registered 

partner 

0.015*** 0.523*** -0.579*** -0.002 0.020 -0.013 0.028 

(0.005) (0.153) (0.209) (0.058) (0.048) (0.057) (0.057) 

Marital status = 3, 

Unknown 
-0.031*** 

(0.010) 

Marital status = 4, 

Cohabiting 
0.033** 0.912*** -0.857** -0.048 0.065 -0.024 0.015 

  (0.014) (0.344) (0.359) (0.102) (0.088) (0.107) (0.105) 

Observations 8,765 448 448 448 448 448 448 

R-squared 0.059 0.270 0.239 0.237 0.328 0.294 0.289 

Robust standard errors in parentheses 

*** p<0.01, ** p<0.05, * p<0.1 


